Read the
fine print
on the
Greens tin

t1s anodd priorty. When the
Greensleader, Bob Brown, was
asked to name his first leglslat-
Ive priority forthe new Parlla-
ment he had no hesltation -
euthanasla. Brownwants to repeal
the federal statute that outlawed
euthanasia inthe Morthern Territory.
“Thiswill restore the rights of ter-
ritorlanstobe able tolegislate for
euthanasla,” hetold Network Ten.

['wonder If all those whovoted for
the Greens InAugust expected that?
Theymighthave thought a carbon
reduction scheme wasthe Mo, 1
Greenpriority, oranend tologging,
Butitis euthanasla. Brown didn'trun
as the head of the euthanasla party.
Butthatisthe effect of making this his
MNo. 1 priority.

The Greens have afunny attitude to
people. They care about them, of
course, but theyvworry there are too
many of them and that this will choke
the environment. They saywe need a
"sustainable relatlonship between
humans and the environment”, which
Involvesalot more birth control and a
lotlessuse of natural resources,

The Greens are the only party com-
mitted to abortion on demand. The
others leavelttoeach MP to declde
how tovoteon abortion. Labor has
memberswith differingviews, asdo
the Liberals. Mot the Greens, They
have aparty positlon spelt out intheir
platform.

[tmight be easler to die ifthe
Greens have thelrway but they also
want taxeslevied on the estate of peo-
ple who have dled. Any other party
that proposed toliberallse death laws
and tax the dead would be accused of
arevenuegrab. Butnotthe Greens.

Thev donot particularly target
taxes atthedead: they target thellving
aswell, with proposals fortax rises Iin
superannuatlon, capltal gains, car
use,electricity prices and companies,
Bob Brown could have campalgned as
the head of the tax party, because that
alsolisthe effect ofhispolicles,

Labor can govern onlywith the sup-
port of Adam Bandt, the newly elected
Green In the seat of Melbourne. The
Greens will have thebalance of power
Inthe new Senate. Mow that they exer-
clsesuch power they are entitled to
more scrutiny.

Imagine taking a jJourney fromthe
GPO tothestate border. The Green
viote s highest where vou start—inthe
Inner-city terraces and converted
warehouses. In theseat of Melbourne,
the Greens polled 36 per centand in
the seat of Sydney 24 per cent.

Asyoumove out to the quarter-acre
blocks in the suburbs, the Green vote
declines. Whenvou get to semi-rural
and country areas It falls further. In
Glppsland In Victorla 1tls 7 per cent
and In Parkes In N5W G per cent.

Asvyoutake that Journey, vouwill
notice that familleslive In the suburbs
whereltls cheapertobuyahouse
withagarden forthe children. They
donotsee thelr children asa threat to
ecological sustalnability but as thelr
greatest contribution to soclety.

[fvou travelled on a Sunday vou
would notice, as you moved out from
the lnner city tothe outer suburbs,
that thechurch services attract bigger
crowds. Conventional rellglous bellef
Isstronger, This explalns why these
electarates do not warm tothe Green
agendaof euthanasia, abortlon, gav
marriage and adoption.

The fascinating thing about Green
supporters s that thelr natural habit-
atls nottheopen spacesorthe pri-
stine forests but the crowded cafes
and asphalt allevs ofhigh-density,
Inner-city lving.

Of course the Inner-clty areas were
the traditlonal flefdom of the polltical
left. Thev still are. But the political left
has found that marketing itself under
the label "Green” has much better
appeal, which s how Lee Ehlannon
waselected as a senator for MSW.

Shegrewup as partof Sydnev's flrst
family of communism and followed
herparents intothe party. Her
chances ofbelng elected as a com-
munist senator were zero but she has
donewell under the Greens banner.

Adam Bandtwasanundergraduate
and postaraduate scholar of Marism.
Inanother age hewould have jour-
neved through the unlon movement
to aLabor pre-selectlon. Mow these
activists turm “Green” and they are
taking the Inner citles with them.

Buttheyare alsotaking alot of sup-
port from people who think that Green
15 a description of environmental
pollcles, It Is much more than that. [tis
aclever marketinglabel. Beyond the
label 1= a fully formed agenda of radical
posltlons on tax, economles and for-
elzn affalrs. It pays tolook carefully
before buvingthe product.

Peter Costellois aformer L iberal
federal treasurer.



